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Abstract

Micro, Small, and Medium Enterprises (MSMEs) are business sectors that can survive during the Indonesia
monetary crisis. Even though it is a reliable business sector, MSMEs still faces various obstacles making it
challenging to develop. One of the barriers faced is unoptimized organization's performance. Many researchers
explain that most MSMEs in Indonesia are family-run bufhesses. This study examines whether there are
differences in entrepreneurial performance by generation in family businesses. The novelty of this study is that,
although several researches were studied on small firm performance, yet this is the first study that depicts how the
entrepreneurial performance differences based on generation. We distinguish generations into three groups: first
generation, second generation, and third generation. Purposive Sampling technique is employed, where 143
MSMEs with family ownership in the Special Region of Yogyakarta are collected. We test our developed
hypotheses using One Way ANOVA approach. The results prove that there are differences in entrepreneurial
performance by generation. The first generation has better entrepreneurial performance than the next generation.
Furthermore, they provide implications to MSME owners with family ownership to be able to prepare for succession
well, hence the company can continue to survive for generations. We also provide new insights into attempts to

maintain entrepreneurial performance in small firms.

Keywords: MSMEs; Family firm; Generation; Entrepreneurial; Performance.

1. Introduction

The national economy collapses due to the economic crisis,
which happens in Indonesia in 1998, caused various large
business seclors, including industry, trade, and services, to
stagnate even to the point of stopping their activities.
However, Micro, Small, and Medium Enterprises (MSMEs) can
restore the economic downturn and bring a bright future for the
Indonesian economy [1]. Several studies have revealed that
MSMEs in Indonesia is a business sector in which many
business processes are managed by families [2]. Besides,
many MSMEs are owned and controlled by families that are
inherited by parents so that the dominance of family members
is powerful [3], [4].

The family company is one of the businesses that play a
role in improving the Indonesian economy and is a driving force
for the growth of the national industry. In Indonesia, the
contribution of family businesses is quite significant, namely
96% or 159,000 of 165,000 family businesses [5]. To be able
to maintain its trade, business owners must pay attention to the
process of proper regeneration, because the sustainability of
the family company depends on how the next generation will
manage and continue the business [6]. The Jakarta Consulting
Group's survey results (2014) as many as 67.8% of family
companies in Indonesia have not prepared the next
generation. 32.2% of the founders assume that the younger
generation is not interested in participating in the company,

and there are difficulties in choosing the next generation who
are competent to run the business. In Indonesia, many family
companies cannot survive more than 30 years because of the
inability of the founder prepare the next generation in
continuing business. A volatile political environment, lack of
access to capital, lack of infrastructure and technology are also
factoring that limit the success of entrepreneurs in Indonesia

[71.

Succession planning is a survival challenge in the family
business that causes many family businesses to find it
challenging to qualify until the third generation [8], [9]. Family
companies that fail to acfffl#le success in the second
generation are 70 percent, 30 percent can survive in the
second generation, 10 percent in the third generation [10]. The
failure occurred because of the founder's mistake in deciding
the next generation and the unpreparedness of the next
generation when receiving succession. Also, failure occurs
due to the thought of the first generation that is still traditional,
so reluctant to relinquish control of the company [11]. 'Imis in
line with the presence of language in family companies that the
first generation builds, the second generation grows, and the
third generation spends (Wijaya & Wijaya, 2017). Therefore,
the first gen&tion needs to prepare the next generation by
transferring knowledge and intellectual capital to the next
generation [12]. Also, succession planning is critical as a
systematic effort to build a performance that affects business
growth in ensuring the continuity of family businesses for
generations [13].
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Performance is an operational business process based on
standards and procedures, whose activities are monitored and
assessed to obtain valid results in achieving organizational
goals [14]. Family companies have better performance than
other businesses because the success of family businesses in
the future is more diversified than other companies [15]. The
family business is more concerned about the environment, pay
attention to tradition and friendship, and has strong cultural
values. Performance is extraordinary because, with excellent
performance, family companies can be successful and last for
years to centuries [16].

Some researchers have fried to link MSMEs performance
with several things such as technology [17]; strategy [18]:
infrastructure [19]; family business [20]. Although this has been
done a lot, this research is still interesting because 1) not all
family companies are well managed, so performance has
declined [2], some family companies have already done
succession planning, but their performance is not optimal [21];
3) research that measures entrepreneurial performance based
on generational differences is rarely done.

Motivated from above explanation, this study examines
whether there are differences in entrepreneurial performance
by generation in family businesses. In summary, this study
embarks the following objectives:

a.We show that this study is the first study that depicts
how the entrepreneurial performance differences
based on generation.

b.We provide implications to MSME owners with family
ownership to be able to prepare for succession well,
hence the company can continue to survive for
generations.

c. We provide new insights into attempts to maintain

ntrepreneurial performance in small firms.

The rest of this paper is organized as follow. Section 2
presents theoretical background. Section 3 present our
proposed method. Section 4 presents the obtained results and
following by discussion. Finally, Section 5 concludes this work.

2. Theoretical Review
2.1 Firms Performance

Performance is one crucial thing that company concern
because it reflects the performance of whaer the company is
running well or not [22]. Company performance is the
accumulation of the performance of all members of the
organization, which brings the company towards its stated
goals. The company needs to monitor the practices and
results of the organization's activities to ensure whether the
organization's performance can make the company win the
competition in the market [23]. Business growth and
profitability are toolﬂ'uat can be used to measure financial
performance. The company's growth includes sales, profit,
employment, and market share growth. 1

Profitability is measured on an accounting basis, such as
return on assets (ROA), return on equity (ROE), and return on
sales (ROS) [24]. Companies that have implemented excellent
performance will achieve success in their business. While poor
performance will cause failure in business [25]. Iéﬁily
ownership encourages MSMEs managers to perform better
because the success of the strategy contributes significantly to
the success and performance of the organization [15].

2.2 Family Firms
2

The family company is a company that consists of 2 or
more family members, owned and operated by individuals in
the family or cooperation between family members [26].

Family companies contain people with good managerial
capacity from family members of owners, who are
interdependent and work together in achieving company goals
[20]. A family business is also defined as an entity bound by
blood or marriage, where family members hold majority shares
and control the company. Keep ownership and leadership of
the family company move from one generation to the next [27],
which is said to be successful if the business can survive long-
term and passed down from generation to generation [28].

2.3 The Generation
7

The generations are family members who are involved in
the team. They are engaged in the company and will
eventually become the successors who take control of the
company [29]. The first generation in a family business is the
owner or founder of a family company. The family business is
inherited usually because the founder or owner has retired or
died, and the previous manager has handed over the business
to be managed by the next generation [4]. The second
generation is the next after the first generation retires/dies, who
have the desire to change and develop the business and also
have arole as the initiator of change [30].

2.4 Hypotheses Development

The first generation and second generation have
differences in formulating strategies, risk management,
decision making, and paormance achievement. The second
generation tends to be more aggressive in pursuing strategies
to reduce uncertainty ifhe economic environment, where
management strategies have a positive effect on company
performance [14]. The first generation uses a paternalistic
management style, where top management has absolute
control and authority, strict supervision, and no trust in
outsiders. While the next generation uses a better
management style by prioritizing business excellence and
managerial professionalism [4]. The first generation has low
flexibility and also chooses to be reluctant to make business
changes management because it is influenced by political,
psychological, social, and cultural conflicts. The level of first-
generation business innovation is deficient because business
capital comes from private equity, so the company become
risk-averse and has traditional thinking that makes it
challenging to make managerial business changes [31]. The
second generation usually has the skills, business knowledge,
and readiness in running a business that is better than the first
generation so that they dare to expand the business and
increase the company values [15].

In terms of business size, companies tend to develop more
in the next generation, both second and third generation,
because the next generation involves non-family human
resources in  managerial activities. However, financial
management is still managed by the family [32]. However,
research [33], states that the next generation causes the
highest business failure due to the leadership transition from
the first generation. Based on the study of several previous
studies, the following hypotheses are proposed:

Hypotheses: There is an entrepreneurial performance
difference in the family business by generation

3. Research Methods

This research was conducted in the Special Region of
Yogyakarta, Indonesia. To test the hypothesis, we chose
several types of businesses that are owned and managed by a
family. Family businesses that are still controlled by the first
generation are passed down to the second generation, until
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those that last until the third generation [34]. The population of
this study was all the owners/managers of MSMEs in the
Special Region of Yogyakarta in 2019. We distributed 160
questionnaires with the returning questionnaires percentage of
89.4% i.e.: in total we have 143 respondents. The number of
samples has been considered adequate because the number
of samples between 120 to 250 has been sufficient. This study
uses a purposive sampling technique because not all samples
have criteria that correspond to the phenomenon under study.

We chose the Purposive Sampling technique that uses
specific considerations ormeria. The samples in this study
are companies that meet the following criteria: 1) MSMEs in
the Special Province of Yogyakarta, 2) MSMEs that are family
businesses, 3) Respondents are business owners/managers,
4) Family businesses that are still owned by the founders, or
managed by the second generation, and which still lasts until
the third generation.

5

The o.ompany's performance is divided into a financial
performance that presents the company's economic
performance, and non-financial performance that shows the
company's operational performance in achieving strategic
goals and objectives [35]. Company performance was
measured using 4 question items with suggested indicators by
[36]-[38], and the scale used by [24]. For the generation group
using a nominal scale that is 1 is the first generation, 2 is the
second generation and 3 is for the third generation.

4. Results & Discussion
After an analysis of 143 returned questionnaires, the next

step is to group each respondent into a specific category. The
result of respondent grouping is shown in Table 1:

Kulon Gunung
Yogyakarta Bantul Sleman Progo Kidul Total
<25 7 21 5 4 3 40
Age 26-35 10 8 - 3 15 36
36-45 18 5 1 1 11 36
>45 7 10 1 4 9 31
Male 15 22 4 9 33 83
St Female 27 22 3 3 5 60
. Non-bachelor| 36 28 6 11 38 119

Education Bachelor | 6 14 1 1 15 a7
1st 15 31 4 7 31 88
Generation 2nd 16 12 2 3 7 40
3rd 11 1 1 2 - 15
<15 years 26 30 4 6 27 93
- 16-30 years | 12 6 - 4 7 29
Business A 3145 years | 1 8 B 2 4 17

>45 years 3 - 1 - - 4

Table 1: The analysis of respondent’s description

After analyzing the description of respondents, then data
testing Is carried out by testing the Iidity and reliabilty. A
validity test aims to test the questions while the reliability test is
fo test the answers to the questionnaire. Validity test uses

i

Pearson correlation with a significance of 5%, while reliability
testing uses Cronbach alpha with a cut-off .6. The validity
test results are shown in Table 2, while the reliability test
obtained a Cronbach alpha value of 0.665.

No Instrument Pearson correlation
1. Compared to the previous year, your business experienced sales growth 0.652**
2 How do you describe the creativity of your business compared to other 0.702**
businesses
3. Your business activities get many awards or thanks from customers 0.789**
4. You are very satisfied with the business that you do 0.680""
Table 2: The test of validity
** Sig < 1%.
No | ltems Ownership F-Ratio P-
a 1stGen | 5n4 Gen | 3rd Gen value
1. Compared to the previous year, your business
perien cod ES EEIREH 4.159 3.950 3.667 0.266 0.104
2. How do you describe the creativity of your .
siness compared to other busin 3.682 3.175 2867 0.874 0.002
3. Your business activities get many awards or "
T (o) A et 3.614 3.200 2733 0.221 0.010
4. :j(gu are very satisfied with the business that you 4.568 4.075 3.733 0.870 0.000**

Table 3: The test of hypotheses
**sig<1%, *Sig<5%
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After testing the data, the next step is testing the
qlpotheses using One Way ANOVA, which used to test
whether there are differences in entrepreneurial performance
based on the generation of MSMEs. Table 3 shows that
MSMEs owned by families hf a different entrepreneurial
performance by generation. Based on the results of the
analysis indicates that entrepreneurial performance in the first
generation is better than the next generation.

For example, in question no two about business creativity,
the mean value in 1st generation is 3,682 higher than 2nd
generation for 3,175 and 3rd generation 2,867. The results of
this study prove that the first-generation company has an

ethical commitment. High commitment to the first generation is
natural because the first generation is the generation that built
the company from the beginning to succeed [39]. Also, future
generations who significantly influence the success of family
businesses can create change with revolutionary behavior but
have an impact on business continuity [20], [40].

Furthermore, to find out the differences in entrepreneurial
performance based on each generation, a Bonferroni test was
conducted. A way to do this test is by interacting with each
generation to determine differences in  performance.
Bonferroni test results on entrepreneurial performance
differences by generation are shown in Table 4.

gGenx

RO e 2ndGen. | 3 Gen | rdGen "
1 pn;ﬁzr:cdedtos athlees gprr:v“:lc;_lus year, your business 0.661 0.149 0.885

2. °:i’n e et char bue sy Yo" | 021 0.010° 0.892

3. ;lc;l;rksbflgme:fﬁscnggns get many awards or 0.178 0.020° 0.537

4 :gu are very satisfied with the business that you 0.005* 0.001* 0.493

Table 4: The Bonferroni Test
*Sig <5%

Table 4 shows that the Bonferroni test in column 3, which is
between ownership of 1st generation and 2nd generation,
shows that there are significant differences in questions no. 2
and 4. Even in column 4, the difference in entrepreneurial
performance is very real in 3 items. This is interesting because
awareness of MSMEs-based family business owners is critical
to ensure the readiness of prospective successors to take part
in business sustainability. Future candidates must be trained
and prepared early on so that the family business achieves
success [19]. The first generation has a moral responsibility to
develop the next generation by providing sufficient knowledge
so that the leadership relay runs well. The right transfer of
leadership will ensure business continuity in the future so that
the company can survive from the first generation to the next
generation [12], [13]

5. Conclusions and Suggestions

2

Based on the results of the data analysis conducted, it can
be concluded that there are differences in entrepreneurial
performance in MSMEs by generation. The first generation in a
family company has better entrepreneurial performance than
the next generation. This study has limitations, including: first,
the sample in this study is still limited because it is only in the
Special Region of Yogyakarta. It would be better if further
research could expand the sample so that research results
would be more relevant. Second, this study does not divide
successors based on criteria such as gender and blood
relations, where the criteria used to choose a successor in the
family business still need to be further investigated (Higginson,
2010). Subseguent research is suggested to examine the
source of capital used in a family business, whether it is
obtained purely from a family or a 3rd party. This is important
because the return on invested capital is also related to
profitability (Lisa & Juniarti, 2017).

References

[1] P. E. Prasetyo, "Peran Usaha Mikro Kecil dan Menengah
(UMKM) dalam Kebijakan Penanggulangan Kemiskinan dan

Pengangguran,” J. Akunt. dan Manaj. , 2008.

[2] Rahadi, D. R. (2017). TRANFORMASI INOVASI BISNIS
KELUARGA DALAM MENDUKUNG EKOMNOMI KREATIF.
Jumal Ecoment Global, 2(1), 1. doi:10.35908/jeg.v2i1.210.

[3] aang, N. A, Ganefri, G., & Sidek, S. (2013). Family Business
Succession of SMEs and Post-Transition Business
Performance. Asian Social Science, 9(12).
doi:10.5539/ass.v8n12p79.

[4] Lussier, R. N., & Sonfield, M. C. (2010). A six-country study of
first-, second-, and third-generation family businesses.
International Journal of Entrepreneurial Behavior & Research,
16(5), 414—436. doi:10.1108/13552551011071869 .

[5] E. Suyono, ‘Reaksi Investor terhadap Pemilihan Auditor
Spesialis Industri pada Perusahaan Keluarga yang Tercatat di
Bursa Efek Indonesia," Simp. Nas. Akunt. 17 Mataram, Lomb.,
2014, doi: 10.1017/CB0O9781107415324.004.

[6] D. Satrio, "Analisa kinerja bisnis pada perusahaan keluarga
(family bussiness) oriental cap Nyonya Pekalongan,” J. Ekon.
dan Bisnis, 2017.

[7] Chowdhury, M. S., Alam, Z., & Arif, M. I. (2013). Success
Factors of Entrepreneurs of Small and Medium Sized
Enterprises: Evidence from Bangladesh. Business and
Economic Research, 3(2), 38. doi:10.5296/ber.v3i2.4127.

[8] S. L. Wahjono, “Strengthening family business in the
Muhammadiyah to improve the power of moslem community
facing Asean community 2015," Int. Conf. Strength. Moslem
Community South Asia Reg. Towar. ASEAN Community 2015,
2012,

[9] M. Yusr and D. Sukardi, "Faktor-faktor penyebab kegagalan
bisnis pada perusahaan mitra jaya abadi,” J. Manaj. dan Stan-
Up Bisnis, 2017.

[10] birin, A., & Rosid, A. (2016). Entrepreneurial Orlentation of

mily Firm within Maturity Industry: A Multi-Case Study in

Rice Miling Industry in Indonesia. Procedia - Social and
Behavioral Sciences, 219, 710-716.
doi:10.1016/. .2016.05.055 .

[11] R. A. W. D. Lestari, “Studi fenomenologi: Memaknai tata
kelola perusahaan pada bisnis keluarga beretnis tionghoa di
Indonesia," J. Akuntansi, FEB UNIPMA, vol. 2, no. 2, pp. 307—
310, 2018.

QUALITY
Access to Success

Vol. 23, No. 187/April 2022

254




ISSN:1582-2559

GENERAL MANAGEMENT

[12] Mokhber, M., Gi Gi, T., Abdul Rasid, S. Z., Vakilbashi, A., [27] Huston, C. L (2004). Perpetuating the Family Business: 50
Mohd Zamil, N., & Woon Seng, Y. (2017). Succession Lessons Learned from Long-Lasting, Successful Families in
planning and family business performance in SMEs. Joumal of Business. International Small Business Joumal: Researching
Management Development, 36(3), 330-347. doi:10.1108/jmd- Entrepreneurship, 22(8), 627-629.
12-2015-0171.. doi:10.1177/026624260402200609 .

[13] M. Harrison, T. McKinnon, and P. Terry, “Effective succession (28] Miller, S. P. (2014). Next-generation leadership development
planning,” T and D. 2006, doi: 10.1002/er.3910150104. in family businesses: the critical roles of shared vision and

[14] C. A. Suarez, “Best Management Practices: SMEs' family ~ climate.  Frontiers  in  Psychology, 5.
Organizational Performance Management Based On Internal doi:10.3389/1psyg.2014.01335 .

Controls in Mexico," J. Int. Bus. Econ., 2016, doi: [29] Michael-Tsabari, N., Labaki, R., & Zachary, R. K. (2014).
10.15640/jibe.v4n2a5. Toward the Cluster Model. Family Business Review, 27(2),

[15] Audretsch, D. B., Hilsbeck, M., & Lehmann, E. E. (2013). 161-185. doi:10.1177/0894486514525803 .

Families as active monitors of firm performance. Journal of [30] Eddleston, K. A., Kellermanns, F. W, Floyd, S. W., Crittenden,
Family Business Strategy, 4(2), 118-130. V. L., & Crittenden, W. F. (2013). Planning for Growth: Life
doi:10.1016/).jfbs.2013.02.002 . Stage Differences in Family Firms. Entrepreneurship Theory

[16] Frolick, M. N. & Ariyachandra, T. R. (2006). Business and Practice, 37(5), 1177-1202. doi:10.1111/etap.12002 .
Performance Management: One Truth. Information Systems [31] Kotadkiewicz, |. (2013). The second generation in a family
Management, 23(1), 41-48. business: an agent of change or continuator of family
doi:10.1201/1078.10580530/45769.23.1.20061201/91771.5 . tradition? Joumal of Technology Management in China, 8(3),

[17] S. Budiarto, D., Prabowo, M. A., & Herawan, T. (2017). An 155-173. doi:10.1108/jtmc-07-2013-0032 .
integrated information system to support supply chain [32] “A Cross-National Investigation of First-Generation, Second-
management & performance in SMEs. Joumal of Industrial Generation, and Third-Generation Family Businesses: A Four
Engineering and Management, 10(2), 373. Country Anova Comparison,” J. Small Bus. Strateg., 2005.
doi:10.3926/ilem.2180 . [33] Van der Westhuizen, J. (2014). The Correlation of Leadership

[18] Wiliams, R. ., Pieper, T. M., Kellermanns, F. W., & Astrachan, Practices of First and Second Generation Family Business
J. H. (2018). Family Firm Goals and their Effects on Strategy, Owners to Business Performance. Mediterranean Journal of
Family and Organization Behavior: A Review and Research Social Sciences. doi:10.5901/mjss.2014.v5n21p27
Agenda. Intemational Joumnal of Management Reviews, 20, [34] Harms, H. (2014). Review of Family Business Definitions:
$63-582. doi10.1111/ijmr.12167 . Cluster Approach  and Implications of Helerogeneous

[19] M. Duh, ‘Family Businesses: The Extensiveness of Application for Family Business Research. Intemational
Succession  Problems and Possible  Solutions,” in Joumal of Financial Studies, 2(3). 280-314.
Entrepreneurship - Gender, Geographies and Social Gontext, doi:10.3380/ijfs 2030280 .

2012 [35] Marie, A. A., lbrahim, M. E., & Al Nasser, A. D. (2014). Effects

[20] Christina, Bernardus, D., & Sintha, G. (2017). The Pattern of Financial and Non-financial Performance Measures on
Analysis of Family Business Succession: A Study on Medium Customers' Perceptions of Service Quality at Islamic Banks in
Scale Family Business in Indonesia. EUROPEAN RESEARCH UAE. International Journal of Economics and Finance, 6(10).
STUDIES JOURNAL, XX(lssue 24), 461-474. doi:10.5539/ijef.v6n10p201 .
doi:10.35808/ers|/653 . [36] Runyan, R. C., Ge, B., Dong, B., & Swinney, J. L. (2012).

[21] D. Purwati, R. Noviansyah, and M. Munir, ‘Pengaruh struktur Entrepreneurial Orientation in Cross—Cultural Research:
kepemilikan terhadap kinerja perusahaan,” J. Prog. Conf., Assessing Measurement Invariance in the Construct.
2018. Entrepreneurship Theory and Practice, 36(4), 819-836.

[22] A. Guo, Y. Li, Z. Zuo, and G. Chen, “Influence of doi:10.1111/.1540-6520.2010.00436.x .
organizational elements on manufacturing firms' service- [37] Rauch, A., Wiklund, J., Lumpkin, G. T., & Frese, M. (2009).
enhancement: An empirical study based on Chinese ICT Entrepreneurial QOrientation and Business Performance: An
industry,” Technol. Soc., 2015, doi: Assessment of past Research and Suggestions for the Future.
10.1016/j techsoc.2015.07.003. Entrepreneurship Theory and Practice, 33(3), 761-787.

[23] Silva, F. A. da, & Borsato, M. (2017). Organizational doi:10.1111/].1540-6520.2009.00308.x .

Performance and Indicators: Trends and Opportunities. [38] Stam, W., Arzlanian, S., & Elfring, T. (2014). Social capital of
Procedia Manufacturing, 11, 1925-1932. entrepreneurs and small firm performance: A meta-analysis of
doi:10.1016/j.promfg.2017.07.336 . contextual and methodological moderators.  Journal  of

[24] Purnomo, B. R. (2019). Artistic orientation, financial literacy Business Venturing, 29(1), 152-173.
and entrepreneurial performance. Journal of Enterprising doi:10.1016/j.jbusvent.2013.01.002 .

Communities: People and Places in the Global Economy, [39] A. N. Afriany, D. 8. Budiarto, and A. N. A. Putri, "Hubungan
13(1/2), 105—128. doi:10.1108/jec-09-2018-0065 . antara kepemilikan keluarga dengan kesuksesan bisnis pada

[25] Chittithaworn, G., Islam, M. A., Keawchana, T., & Muhd Yusuf, usaha kecil & menengah ( UKM )," J. Akunt. Dewantara, 2019,
D. H. (2011). Factors Affecting Business Success of Small & doi: 10.29230/ad.v3i1.4045.

Medium Enterprises (SMEs) in Thailand. Asian Social [40] Chirico, F., & Nordgvist, M. (2010). Dynamic capabilities and
Science, 7(5). doi:10.5539/ass.v7n5p180 . trans-generational value creation in family firms: The role of

[26] G. Anggadwita, H. G. Ayuningtias, D. T. Alamanda, and N. organizational culture. International Small Business Joumal:
Otapiani, ‘Gender-Based Characteristics Differences: The Researching Entrepreneurship, 28(5). 487-504.
Case of Family Businesses in Indonesia,” Rev. Integr. Bus. doi:10.1177/0266242610370402
Econ. Res., 2017.

i QUALITY
255 Vol. 23, No. 187/April 2022  , QUALITY




QAS arum

ORIGINALITY REPORT

17 156 4« 3

SIMILARITY INDEX INTERNET SOURCES PUBLICATIONS STUDENT PAPERS

PRIMARY SOURCES

ljicc.net 6
Internet Source %

repository.upy.ac.id Ly
0

Internet Source

www.researchgate.net 1.
0

Internet Source

Submitted to iGroup 1 o
0

Student Paper

Internet Source

Submitted to Universitas Muhammadiyah 'I Y
Sinjai :
Student Paper

redete.org 1
%

Internet Source

media.proquest.com T
Internet Source %

www.scribd.com 14
6
B
9

Achmad Sobirin, Andiana Rosid. 1 o
"Entrepreneurial Orientation of Family Firm ’



within Maturity Industry: A Multi-Case Study
in Rice Milling Industry in Indonesia", Procedia
- Social and Behavioral Sciences, 2016

Publication

Chowdhury, Mohammed S., Zahurul Alam, <1 o
and Md. Ifttekhar Arif. "Success Factors of °
Entrepreneurs of Small and Medium Sized
Enterprises: Evidence from Bangladesh",

Business and Economic Research, 2013.
Publication
e-journal.unipma.ac.id

Intgrnet Source p <1 %

dfs.semanticscholar.or

IEm)ternet Source g <1 %
explore.openaire.eu

InterEet Sourcep <1 %
journal.unesa.ac.id 1

JInternet Source < %
article.nadiapub.com v

Internet Source p < %
WwwWw.miniaturedairygoats.com

Internet Source yg <1 %
WWWwW.morebusiness.com

Internet Source <1 %




Exclude quotes On Exclude matches <10 words

Exclude bibliography On



