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PRESENSI DOSEN MENGAJAR

TA. 20252 Genap

Dosen : Adhi Prakosa,S.E. M.Sc.
Mata Kuliah : MN32210 / Manajemen Pemasaran

Program Studi : [S1] - Manajemen

Kurikulum : MNJ2025 - Kurikulum OBE Manajemen

SKS : Teori = 3 SKS ; 2025
Periode : 20252 Genap Nama Kelas  : B.25
Peserta 27
Pertemuan LT B Materi Indikator Capai Hadir Status
Tempat
Kamis, 05 Mar
2026 * Defining Marketing for the New Realities (Ch 1). ¢ Ketepatan analisis Customer
1 17:50 s.d 19:30 Creating Long-Term Loyalty Relationships (Ch 5). ° Valus & Lovalt 6 V Terealisasi
Ruang Kelas Analyzing Consumer Markets (Ch 6). yaiy.
202
Kamis, 12 Mar
2026 * Defining Marketing for the New Realities (Ch 1). Ketepatan analisis Customer
2 17:50 s.d 19:30 Creating Long-Term Loyalty Relationships (Ch 5). e P 7 Vv Terealisasi

Ruang Kelas
202

Analyzing Consumer Markets (Ch 6).

Value & Loyalty.




Waktu &

Pertemuan T Materi Indikator Capai Hadir Status
empat
Kamis, 19 Mar
2026 * Defining Marketing for the New Realities (Ch 1). ° Ketepatan analisis Customer
3 17:50 s.d 19:30 Creating Long-Term Loyalty Relationships (Ch 5). e Value & Lovalt 7 vV Terealisasi
Ruang Kelas Analyzing Consumer Markets (Ch 6). yaty.
202
Kamis, 26 Mar
2026 * Defining Marketing for the New Realities (Ch 1). ° Ketepatan analisis Customer
4 17:50 s.d 19:30 Creating Long-Term Loyalty Relationships (Ch 5). e Value & Lovalt 7 Vv Terealisasi
Ruang Kelas Analyzing Consumer Markets (Ch 6). yaty.
202
Kamis, 02 Apr
2026 * Identifying Market Segments and Targets (Ch 9). ¢ Ketaiaman penetapan sedqmer
5 17:50 s.d 19:30 Crafting the Brand Positioning (Ch 10). ¢ Creating Brand & d‘g pe pan seg 6 V Terealisasi
Ruang Kelas Equity (Ch 11). iferensiasi Positioning.
g quity
202
Kamis, 09 Apr
2026 * Identifying Market Segments and Targets (Ch 9). ¢ Ketaiaman penetapan Sedqmer
6 17:50 5.d 19:30  Crafting the Brand Positioning (Ch 10). + Creating Brand ¢ d'% penetapan seq 7 v Terealisasi
Ruang Kelas Equity (Ch 11). iferensiasi Positioning.
g quity
202
Kamis, 16 Apr
2026 * Identifying Market Segments and Targets (Ch 9). ¢ Ketaiaman penetapan Sedqmerl
7 17:50 s.d 19:30 Crafting the Brand Positioning (Ch 10). ¢ Creating Brand J P P g 7 Vv Terealisasi

Ruang Kelas
202

Equity (Ch 11).

& diferensiasi Positioning.




Waktu &

Pertemuan Materi Indikator Capai Hadir Status
Tempat
Kamis, 23 Apr
2026
8 17:50 s.d 19:30 Ujian Tengah Semester (UTS) Ujian Tengah Semester (UTS) 7 Vv Terealisasi
Ruang Kelas
202
Kamis, 30 Apr
2026 * Setting Product Strategy (Ch 13). » Developing Pricing  Kreativitas strategi Produk &
9 17:50 s.d 19:30 Strategies (Ch 16). * Designing Marketing Channels (Ch ~ Harga, serta efektivitas 7 Vv Terealisasi
Ruang Kelas 17). saluran Distribusi.
202
Kamis, 07 May
2026 * Setting Product Strategy (Ch 13). » Developing Pricing  Kreativitas strategi Produk &
10 17:50 s.d 19:30 Strategies (Ch 16). * Designing Marketing Channels (Ch  Harga, serta efektivitas 6 Vv Terealisasi
Ruang Kelas 17). saluran Distribusi.
202
Kamis, 14 May
2026 * Setting Product Strategy (Ch 13). » Developing Pricing  Kreativitas strategi Produk &
11 17:50 s.d 19:30 Strategies (Ch 16). * Designing Marketing Channels (Ch  Harga, serta efektivitas 7 Vv Terealisasi
Ruang Kelas 17). saluran Distribusi.
202
Kamis, 21 May
2026 * Setting Product Strategy (Ch 13). » Developing Pricing  Kreativitas strategi Produk &
12 17:50 s.d 19:30 Strategies (Ch 16). * Designing Marketing Channels (Ch  Harga, serta efektivitas 6 Vv Terealisasi

Ruang Kelas
202

17).

saluran Distribusi.




Waktu &

Pertemuan T Materi Indikator Capai Hadir Status
empat
Kamis, 28 May
2026 * Managing Digital Communications (Ch 21). Kreativitas strategi Produk &
13 17:50 5.d 19:30 Conducting Marketing Responsibly (Ch 23 - Part 8). * Harga, serta efektivitas 7 vV Terealisasi
Ruang Kelas Green Marketing & Socio-preneurship. saluran Distribusi.
202
Kamis, 04 Jun
2026 * Managing Digital Communications (Ch 21). Kreativitas strategi Produk &
14 17:50 5.d 19:30 Conducting Marketing Responsibly (Ch 23 - Part 8). * Harga, serta efektivitas 6 Vv Terealisasi
Ruang Kelas Green Marketing & Socio-preneurship. saluran Distribusi.
202
Kamis, 11 Jun
2026 * Managing Digital Communications (Ch 21). ¢ Kreativitas strategi Produk &
15 17:50 s.d 19:30 Conducting Marketing Responsibly (Ch 23 - Part 8). Harga, serta efektivitas 7 V Terealisasi
Ruang Kelas Green Marketing & Socio-preneurship. saluran Distribusi.
202
Kamis, 18 Jun
2026
16 17:50 s.d 19:30 Ujian Akhir Semester (UAS) Ujian Akhir Semester (UAS) 7 V Terealisasi

Ruang Kelas
202

Dicetak pada 16-07-2026

(Adhi Prakosa,S.E. M.Sc.)



