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Abstract

This study aims to examine the impact of Fear of Missing Out (FOMO), brand
perception, and electronic word of mouth (eWOM) on impulse buying behavior
among skincare product consumers. This phenomenon is becoming increasingly
important as digital trends and virality of content on social media influence
impulse buying decisions. This study employed a quantitative methodology
using an online survey instrument administered to 130 participants who had
acquired skincare products. The data were evaluated using SmartPLS 3.0. The
results of the analysis revealed that brand perception and eWOM had a positive
and significant influence on impulse buying, while FOMO showed no significant
impact. Favorable brand perception stimulated consumer trust in the quality
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